
Creating a Superior 
Personalized Digital Experience
As a brand builder, you already possess a seamless digital e-commerce platform. Your goal is to increase customer loyalty. This requires 

elevating the e-commerce experience beyond the standard checkout transaction. 

What you need is the ability to personalize the customer experience. The 
key is to leverage e-commerce as a springboard for advertising, marketing 

campaigns, promotions and events, articles and blog posts, reviews, and 
reputation management. 		

For example, the aforementioned personal care and beauty products brand provides a superior personalized digital experience. They 

use individual customers’ e-commerce data (such as purchasing history) to personalize email marketing campaigns that target specific 

segments of their database (e.g., by sending relevant email content to different customers). 

How can you personalize the selling experience? Leverage customer insights to provide contextualized content and personalize your 

customers’ e-commerce experience, before and after the sale. 

How can Evenica help you to become an evolved e-commerce business? Take Action

We design a targeted customer experience based 
on visitor insights, real-time behavior, and 
contextualized content 

This approach allows your marketing team to 
design, target, and deploy personalized and 
compelling marketing campaigns through multiple 
channels 

It enables you to create a customer experience 
that differentiates your brand 


